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Graphispag 2015,  
printing that 
arouses the sensess
Transformation, new cycle, restructuring… these 
are some of the words being bandied about in 
the graphic arts industry today. Graphispag was 
a faithful reflection of the current situation and 
once again demonstrated the sector’s capacity 
and creativity to tackle change. 

Knowledge, the trade fair offering and the activi-
ties held at the show this year offered the tools to 
tackle the major challenges that are facing both 
professionals and companies: the search for new 
market segments with value-added services, or-
ganizational restructuring, new business models 
and graphic products, optimization of costs, new 
sales and distribution channels, internationaliza-
tion and adaptation to technological changes. 

The sector, naturally, responded as one and came 
to the show with specific investment projects, 
with the result that this edition marked a turning 
point and confirmed a change in direction of the 
graphic industry.

Graphispag also attracted a spectrum of new 
professional profiles from the worlds of interior 
design and decoration, construction, advertising, 
textiles and a variety of industrial sectors, all of 
whom are starting to see new opportunities to in-
novate with their products in the printing sphere.

The printing market is now a multi-sector indus-
try – dynamic, seeking out new applications and 
investing with a determination to continue print-
ing virtually anything.

Fact Sheet
Graphispag 
The International Printing Industry and 
Communication Exhibition 

Edition: 13th

Frequency: Every two years from 2017

Type of show: Professional

Dates: 24-27 March 2015

President of the Organizing Committee: Ángel Artola

Director: Aleix Planas

Organized by: Fira de Barcelona

With the collaboration of Graphispack Association

Sectors
Colour design, capture, editing and 
management tools

Printing machinery

Printing materials and media

Chemicals, rubber, paints and 
varnishes

Processing and finishing machines

Printing services

Consulting

Training and entrepreneurship

21,876 
visitors 5% 

international

210 
exhibitors

549 
brands 

represented

80+
speakers

3.500
people attended 

the activities 
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SECTOR

PARTICIPATION OBJECTIVES 

VIEWS OF PROFESSIONAL ACTIVITIES

EXhIBITOR PROFILES 

1 2 3 4 5

SATISFACTION  IMPORTANCE

 3,54%
 2,31%
 3,46%
 2,33%
 3,53%
 2,45%
 4,08%
 2,52%
 3,55%
 2,60%
 3,45%
 2,89%
 3,76%
 3,14%
 3,41%
 3,21%
 3,78%
 3,25%
 3,21%
 3,36%
 3,83%
 3,47%
 3,59%
 3,48%
 3,96%
 4,19%

Professional association

Advising / Consulting

Technology centre

Education and training

Interior design and architecture

Image and multimedia services

Graphic editing, finishing and binding

Advertising and communication

Manufacturing / Distribution of industrial machinery

Brand / End product

Reprography / Copying

Graphic / Industrial design

Print

7.04 the average rating given by exhi-
bitors for achievement of their objecti-
ves in participating was. 

53%  of exhibitors said they were 
reasonably or very satisfied with the 
results of their participation

This is a clear increase compared 
to the rating at the previous event  
(2011).

76

 2%

 4%

 7%

 7%

 9%

 18%

 24%

 30%

Training and entrepreneurship

Chemicals, rubber, paints, varnishes

Consulting

Printing services

Design tools

Printing materials/supports

Machinery, finishes and transformation

g
ra

p
hi

sp
ag

 2
01

5

Increase 
in exhibitors’ 

rating



8 9

“The show has changed dra-
matically, it’s moved very much 
towards digital printing and 

accessories. We’re a small company and there are a lot 
of things that could be of interest to us. We need to be 
moving towards digital. The crisis has been useful in 
terms of opening up new avenues and finding alterna-
tives.“

“Clients come to Graphispag to 
see what’s going on, in search of 

trends. They want to move up the technology ladder and 
see what their next step should be, for example in the 
case of labels they want to move into digital printing.“

“For us, visiting Graphispag 
helps us to identify trends, get 
ideas and offer our clients new 

products. I used to come when I was a student and it 
opened up the world of printing to me. It’s not all about 
machinery any more but also services“ “Good visitor numbers, we’re happy 

with the clients who visited us as 
potential buyers. A lot of them are 

looking for alternatives. And this generates business, 
as well as people enquiring about new technologies and 
new projects.“

“We presented a 3D print-
er at Graphispag that was 
designed in-house; it’s very 
easy to use and economical 

and ideal for schools, SMEs or domestic use. There’s 
a definite interest, though training is still necessary to 
show people it’s not as difficult as they think.“

“It’s obvious that it’s not the 
same Graphispag as it was 
10 years ago, but we’re see-
ing a definite improvement, 

things are picking up and there was a constant flow 
of visitors. People now have the technical informa-
tion on the product but they still come to get advice 
about how to round off their business idea. ““

“We returned to Graphispag be-
cause we could see that this was 
the right time to invest in a major 
trade fair. We were surprised by 

the number of people and the interest in learning about 
our machines or selling them in other places. The time 
was ripe, we’ve sold more new technology in the last 
few months than in the last four years.“

“We’ve seen a lot of clients and 
there was a noticeable presence 
of industry leaders from the 
Spanish labelling sector, a mar-

ket which has transformed itself and withstood these 
turbulent times well. At Graphispag we also revealed 
that we’re developing a new 3D technology which will 
revolutionize the industry.“

“We were interested in being 
at Graphispag to showcase our 
printed electronics applications 
with sensors, lighting, electro-

luminescence, etc. We’re a technology centre and we 
need to ascertain what people are interested in, what 
the market might ask of us.“

“We were looking for new suppliers 
to expand our services. We work just 
outside Zaragoza and for that reason 
we prefer online suppliers. We man-
aged to find them here, especially for digital labels for 
wines in short print runs, a sector I’m sure will grow in 
the future.“

“We were interested in Graphis-
pag to present our new digital 
printing models, to give more ex-
posure to the brand, and we’ve had 
a lot of visitors; we’re very pleased to be honest. The 
sector is constantly evolving and most trade profes-
sionals are looking for technologies to improve their 
product even more.“

“We had a lot of professional vis-
itors with a clear interest in buying 
and in the short term. The worst 
of the crisis has now passed and things are growing; 
there’s a definite change underway and this was ratified 
at Graphispag.“ “We’re a young company and we 

opted for Graphispag to increase 
our exposure, and we’re happy with 
the result. There is more financing around and people 
are more enthusiastic. Now they’re saying ‘yes, we can 
do it: I can afford it and we’re going to go for it.“

Xavi Roca
Imprenta Prat, (visitor)

Jordi Goy
Helefante-Diseño y Comunicación, 
(visitor)

Inés Daroca
Dos Cuartos Comunicación 
Gráfica, (visitor)

Exhibitor and visitor opinion:   all expectations surpassed

Óscar Visuña
Epson, (exhibitor)

Miquel Lloveras
Formbytes, speaker on 3D printing

Blas Puerto
Prodintec-Electrónica Impresa, (visitor)

Ana Lirio
Nuevas Tecnologías Gráficas, (exhibitor)

Antonio Fernández 
DUGOPA, (exhibitor)

Encarna Luque 
Roland Iberia, (exhibitor)

Pep Jordana 
MasterTec-Develop, (exhibitor)

Toni Folch
AGFA Gràfics (exhibitor)

Enric Martínez 
ABARCA (HP Indigo Spain and Portugal)

Valero Gracia
Construcciones Mecánicas 
JUSA, (exhibitor)
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REGION OF ORIGIN

Visitors gave Graphispag a  
rating of 8.32 as a trade fair  
that is representative of its  
sector.

This is a clear increase compared  
to the rating given at the previous 
edition (2011).

Catalonia

International

Rest of Spain

5%
64%

31%

3,66
3,97 3,97

3,64
2015

2011

Average satisfaction 
rating

5

4

3

2

1

Average rating of 
success of visit

10 11

POSITION IN ThE COMPANy

42,4%  are top decision-makers from  
             companies in the demand sector.

21,3%  Engineers

12,9%  Area/Department managers

COMPANy BUSINESS

50,9 %  came from the graphic  
   arts sector

GENERAL SATISFACTION  
AND SUCCESS OF VISIT

34,7 %  were influencers  
   from other sectors

TyPE OF PRINTER; WhAT ARE PEOPLE PRINTING?

20 to 50  
employees

100 to 300  
employees

50 to 100 
employees

over 300  
employees

Other5 to 20  
employees

1 to 5  
employees

5.4%7.3%

24.2%

8.2%11.2%

1.5%

42.1%

COMPANy SIZE

42% of visitors came from  
         small companies

0% 10% 20% 30% 40% 50%

 43,1%

 28,6%

 25,4%

 24,4%

 20,3%

 20,2%

 17,8%

 17,6%

 10,7%

 8,5%

 6,1%

 5,7%

 3,7%

 0,2%

Paper advertising material

Textile

Labelling

Signage and large-format

Industrial printing

Publications

Packages and packaging

Promotional items

Decoration, interior design

Forms

Hospitality and household materials

3D

Safety documents

Other

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Printing

Design / industrial

Manufacturer / distributor of industrial machinery

Marketing, communications and advertising

Graphic editing, finishing and binding

Reprography / Copying

Brand / End product

Image and multimedia services

Training / Education

Interior design and architecture

Consultancy and technical advice

Technology centre

Professional association or private institution

Other

 41,6%

 13,1%

 6,8%

 6,6%

 5,3%

 4,0%

 3,7%

 3,2%

 3,0%

 1,9%

 1,7%

 1,0%

 0,5%

 7,6%

VISITOR PROFILES

VISITORS’ VIEWS
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A new strategic area with infinite 
graphic applications to demons-
trate finished printed products 
and attract new demand sectors 
such as interior designers and 
decorators, publicists, textile 
manufacturers and signage pro-
fessionals, amongst others. 

Print All Experience showed 
every possible format, product, 
material, support and finish 
along with all the industrial and 
digital technologies: ceramics, 
tables with removable vinyl 
surfaces, non-slip vinyl flooring, 
textile or vinyl ceiling cladding, 
luminous panels with backlit 
canvas, rugs, furniture, domestic 
appliances, textiles, premium 
quality printed products such as 
magazines and books, cardboard 
and Perspex elements, house-
hold articles, packaging, point of 
purchase advertising, and more.

In total, almost 200 printed 
applications provided by exhibi-
tors at the show to decorate the 
three scenarios – a house, a bar 
and a store – in an area of 
600 sq. m.

Forty-four speakers from both 
the supply and demand sectors 
spoke about new printing equip-
ment and technologies, finishes, 
better management and sales 
practices, financing, client analy-
ses, the link between printed 
products and digital channels, 
and success stories.

A forum of solutions that offe-
red the tools to tackle the major 
technological, corporate and 
organizational challenges that 
the graphic arts sector needs to 
address in the short and medium 
term.

Print Conference Corner 
A forum open to knowledge, solutions  
and synergies between professionals.

Print All Experience 
Unlimited printing

Presentations

Demonstrations

200  
printed  
applications

 
Demo area of 

600 sq.m

22 
companies  
took part
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Organized in partnership with the 
Advanced Printing Technology 
Platform, 3NEO, which encom-
passes about a hundred compa-
nies, universities and technology 
centres across Spain, this new 
area provided a kind of mar-
ketplace to showcase some 20 
projects, prototypes and products 

in the launch phase based on 
functional printing, printed orga-
nic electronics and 3D printing. 
It also presented the results of 
the latest research being under-
taken in the field of technologies, 
advanced materials, functional 
printed devices and 3D environ-
ments.

In the Print Innovation Zone, Ado-
be offered theory and practical 
master classes in 3D printing, 
design 3.0 and the latest digital 

trends in editing and proces-
sing photos with Photoshop and 
Lightroom.

Adobe Masterclass
Theory and practical sessions

Professional  
contacts area,  
networking for  
visitors
This new activity received a 
positive reception from visi-
tors and some 300 people took 
part. It consisted of four-minute 
meetings to strengthen inte-
ractions between professionals 
in the print and graphic and 
visual communication worlds. 
The objective was to learn about 
new opportunities and identify 
potential partners for embarking 
on new initiatives.

Advice on financing 
and internationali-
zationt
Together with PIMEC, Graphis-
pag offered an advisory service 
on financing and internationali-
zation for exhibitors and visi-
tors at the show. This exclusive 
service consisted of 45-minute 
meetings with expert advisors, 
during which 42 advisory ses-
sions were held.

In the financing advice sessions, 
users were offered financing 
terms that are unique in the 
market and exclusive to the da-
tes of the trade show, as well as 
free advice on making a financial 
analysis of their company. In the 
internationalization sessions, 
consultants helped businesspeo-
ple to steer their international 
expansion plans correctly in 
terms of the company’s structure 
and product.

Print Innovation Zone
New applications to be developed  
using print technologies.

Print
Innovation
Zone

 
Presentations

Demonstrations
 

Posters 
 

100+ 
companies,  
universities 
and technology 
centers 

540 
attendees
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Barcelona

Pamplona Sevilla

Madrid

Santiago de Compostela

Valencia Lisbon

16 17

Sector meetings  

Graphispag facilitates  
the self-assessment of  
the graphic industry

Graphispag’s tribute to  
Epson Ibérica, Pérez Camps 
and Comart on their anniver-
saries, and to the presidents  
of graphispag.digital and  
Sonimagfoto.

Under the heading “Let’s imagine 
the future to print it today,” Gra-
phispag organized a series of sec-
tor meetings in Madrid, Santiago 
de Compostela, Seville, Pamplona, 
Valencia, Lisbon and Barcelona 
which brought together suppliers, 
businesspeople, graphic arts pro-
fessionals and representatives of 
provincial associations.

The discussions served to put 
forward alternative business mo-
dels, talk about printing techno-
logies and share experiences and 
case histories which have helped 

in adapting to the new demands 
of buyers of graphic services and 
products. 

Graphispag, along with the sector 
itself, thus provided a valuable 
analysis of the need for technology 
updates, the search for business 
opportunities, the connection with 
customers from other demand 
sectors, increased competitive-
ness, the role of associations, 
training and the effects of the 
economic situation.

Graphispag paid tribute to Epson 
Ibérica, Pérez Camps and Comart 
which, in 2015, celebrate their 
25th, 30th and 50th anniversaries 
respectively of operating in the 
Spanish market and providing 
services for the graphic industry. 
At the event – held during the 
meeting to analyse and conclude 
this edition – appreciation was 
also expressed for the work of Ra-
fael Farrés (Agfa Graphics), Jesús 
Garre (MacTac) and Enric Galve 
(Laboratoris Color EGM) in hea-
ding up the organizing committees 
of the shows associated with the 
history of Graphispag: Graphintro, 
Serigraph, graphispag.digital and 
Sonimagfoto.  

The organizing committee of 
Graphispag held a simple act 
of recognition – chaired by the 
managing director of Fira de Bar-
celona, Agustín Cordón, and the 
vice-president of the Graphispack 
Association, Javier Riera-Marsá 
– to pay homage to Epson Ibérica, 
Pérez Camps and Comart, regular 
exhibitors at the trade show, as 
well as Farrés, Garre and Galve, 
who have “always stood out for 
their knowledge and professional 
track record in the graphic sector 
and the world of associations, 
their consistent commitment to 
trade fair activity and their human 
quality,” said Riera-Marsá.

Agustín Cordón congratulated the 
companies on their anniversary 
and the three individuals who, 
some years ago, were presidents 
of those trade shows and “well 
deserve our recognition for their 
hard work and commitment.” He 
also touched on the role played by 
Fira de Barcelona when it comes 
to supporting the productive sec-
tor of different industries to help 
their companies grow and increa-
se their business. He highlighted 
the role of organizing committees, 
“which bring us a market vision 
and very valuable advice for orga-
nizing trade fairs that effectively 
reflect the interests of the sector.”

8 months  
    on tour 

9.420 km 
covered

7 cities  
     visited

Around 100 
participants
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COMMUNICATION MEDIA COVERAGE

EMAIL CAMPAIGN 

994.885
emails sent to exhibitors 

6.904.377
emails sent to visitors

7.899.263
total email impacts from  
Graphispag

SPECIALIST MEDIA CAMPAIGN

55
colour inserts

16
sector media

40.000+
copies

200.000+
readers

DIGITAL MEDIA CAMPAIGN

16
banners on online sector media 

14.000
interactions with graphispag.com 
from online media

1.500.000+
impacts via newsletters from  
specialist media

As well as the usual coverage in 
the technical media, coverage 
was also achieved in the general 
press during the show in news-
papers such as El Mundo, Abc, 
El Periódico de Catalunya and La 
Vanguardia. It is worth noting the 
increase in reports on the show 
in online media in the months 
leading up to the event.

The Press Office accredited a 
total of 80 journalists.

212.724
visits to the website since 01/01/2014

2.645
fans on Facebook

846
followers on Twitter

247
LinkedIn profile contacts

ONLINE COMMUNICATION

Press  105 410.945€ 5.944.408 

Medium   No.        Quantification*          Audience
MEDIA COVERAGE By MEDIUM

Television 1        -        -

Online 
media  1.172 593.903€ 82.371.000 

*Provisional, pending definitive clippings.
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COLLABORATOR

COLLABORATORS

 EVENT PARTNERS

20 21

A.O.E. PLASTICS, S.L.
ABELLAN HERMANOS
ABG INTERNATIONAL
AER DIGITAL
AFFORD INDUSTRIAL, S.L
AGFA GRAPHICS NV
AIMAN GZ, S.L.
ALABRENT EDICIONES, S.L.
ALBORUM, S.L.
ALEYANT SYSTEMS
ANVIGRAF PRINT, SL
APDIGITALES
APR SOLUTIONS SRL
ARISTA SISTEMAS GRAFICOS
ARJOWIGGINS
ARMTEX, S.L.
ARPON PAPELES ESPECIALES S.A.
ARTPLAY CREATIVIDAD VISUAL, S.L.
ATS TANNER SISTEMAS DE 
ENFAJADO, 
AUTOMAIL /COTRUSA
B&H PHOTO, VIDEO, PRO AUDIO
BARCELO ATOM ESPAÑA
BAUMER HHS GMBH
BECA GRAFIC
BECKER IBERICA
BLACK HORSE MACHINERY, S.L.
BOMEDIA
BRAGERNES, S.L.
BST ELTROMAT INTERNATIONAL
C.M.C. ITALIA
CARITAS DIOCESANA DE 
BARCELONA
CARTON NIDO DE ABEJA, S.L.
CELPA-ASSOCIACIAO DA INDUSTRIA 
PEPE
CIA LEVANTINA DE SERVICIOS 
LOGÍSTICOS
CINTA-PLAST, S.A.
CLEAR
COL·LEGI OFICIAL DE DISSENY 
GRAFICCAT.
COLDIS QUIMICA, S.L.
COLOP ESPAÑA S.L
COMART
COMERCIAL ARQUE
COMERCIAL CASTANY
CONSULTORES ASOCIADOS, S.L.
CORONA GRAFICA

CRAMBO, S.A. (VEXIA)
CYAN, S.A.
DEVELOP
DGS
DHP
DIGIDELTA INTERNACIONAL -  
IMP E EXP, SA
DIGITALL
DISTRIBUCIONES GRAFICAS LUX DE 
AMXS,S.L.
DISTRIGRAF
DUGOPA
DURST IMAGE TECHNOLOGY 
IBERICA, 
EBY SOLUTIONS
ECO-DIS 2003, SL
EDICIONES INDUSTRIA GRAFICA
EDICIONES WIKINGO EMPRESA 
EDITORIAL, SA
EFI - ELECTRONICS FOR IMAGING
EFI / NEW SOLUTION
EGM LABORATORIOS COLOR
EMBAGRAP
EMG
ENTRESD.
ENVOL GRAPHIC
EPSON IBERICA
ESKO
ESTESA
EUROFILM21
EXAPRINT
FACIL BINDER & TVBOOK PRIX
FERPA GRAPHICS, S.L.
FLEKAGE
FRAMUN
FUJIFILM
FUNDACIO PRIVADA INDUSTRIES 
GRAFIQUES
GENERALITAT CATALUNYA DEP. 
ENSENYAMENT
GESGRAPH
GEW (EC) LTD.
GIAVE
GOMPLAST
GPG-SOLUCIONES GRAFICAS
GRAPHISPACK ASOCIACION
GREMI D’INDUSTRIES GRAFIQUES 
CATALUNYA
GRUPO DANA

GRUPO FB MAQUINARIA, S.A.
GRUPO IMPRYMA
GRUPO PORTUCEL SOPORTEL
HATAPRESS & GARMENTS, S.L.
HAVIR
HELLOPRINT
HEWLETT PACKARD ESPAÑOLA
HUBER GMBH PRINTING 
CHEMICALS
HYDROS QUIMICA SOLUCIONES 
MEDIOAMBIENTAL
INDEXBOOK, SL
INFOPACK
INSTITUT CATALÀ DE FINANCES
INTEGRAL PLM EXPERTS
INTEREMPRESAS
IPAGSA
ITAL JOLLY
ITALDIBIPACK
J.PUJOL IDEAS PATCH & QUILT
JOINMAX
JUSA, S.L.
KBA - LAUVIC ESPAÑA
KEY2PRINT SP Z 0.0
KIMALDI
KONICA MINOLTA SENSING EUROPE 
B.V
LABELTECNICA
LAMINA SYSTEM
LAPEYRA Y TALTAVULL COMERCIAL, 
S.L.
LARTEC - J, S.L
LASER PROJECT
LEMU
LERMONT PLASTICS
LETRA CORPOREA
LINE GRAFIC SOLUTIONS, S.L
LITHOPLATE
LLORENS-PLANAS
LOGISTICS QUALITY SERVICES, S.L
MACTAC EUROPE, S.A.
MAGNEGRAF
MAINCER, S.L.
MANIPULATS ALEXPO, SL
MAQUINARIA ESAGRAF, S.L.U
MARABU ESPAÑA
MARTIN WESTLAND
MEKES MAQUINARIA GRAFICA 
USADA

MIROBRIGA R., S.L.
MKM COMERCIAL, S.L.
MODICO
MONBLASON SAS
NUEVAS TECNOLOGIAS GRAFICAS, 
S.L.
O.M.C, S.A.E.
OPQ SYSTEMS MAQUINARIA GRAFICA 
S.L
OR - PRINTER, S.L.
PALMART LLUNA INFORMATICA
PAPELERA DEL NERVION S.A
PAPELERA DEL ORIA, SA
PAPERLINX S.L.
PAYMSER-MONTAJES 
SERIGRAFICOSSL-QUIMOVIL
PEREZ CAMPS
PHARMA PROCESS
PIGNA IBERICA - RILECART 
WIREBIND INT.
PLADUREX CARPETERIA, S.L.
PLATAF. TECN.DE IMPRESION 
AVANZADA3NEO
PM2S
PODIUM
POLYNORMA, S.A.
POSTER & PANEL. S.L.
PRINTCARRIER.COM GMBH&CO. KG
PRINTS & FRIENDS
PRODUCTOS GRAF
PROMOPRESS

QLAM
RCC CASALS CONSULTANTS, S.A.
REFLECTIV
RIBERA DIGITAL
RISO
ROBATECH ESPAÑA
ROLAND DG IBERIA
ROSSINI SPAIN
ROTATEK, S.A.
S.P.E. MAQUINARIA PARA 
SERIGRAFIA
SAATI SERIGRAFIA IBERICA
SALESIANS SARRIA
SAN MARTIN INDUSTRIA GRAFICA, 
SL
SANBESAN
SEKAISA, S.L.
SERCOYSE
SERVITROQUEL-NOTTING, SAU
SHANGHAI UPG INTERNATIONAL 
TRADINGCO,LT
SIESA
SIGN-TRONIC
SISTEM MARQUING TRAXX, SL
SMALL FORMS SYSTEMS
SOLIDA COLOR
SOLUCIONES POST PRINTER, S.L.
SOLVENTA GRAF S.L
SPANDEX ESPAÑA
SS&C

STANDKOLOR
STEINBEIS PAPIER GMBH
SUBLIMET
SUC. DE A. NAVARRY
TADEREM, S.L.
TALLERES MORATO
TAULER LAMINATING TECH
TECNO-CAUCHO, S.A.
TECNOHARD, S.A.
TECNOPRINT DIGITAL, S.L.
TEXPAPER
THEISEN & BONITZ GMBH
TIERRA TECH, S.L.
TOT MARC
TROQUELES RUBIO, S.L.
TRUYOL DIGITAL
ULTIMA DISPLAYS
UNINET IMAGING EUROPE, S.L.
UNIPLASTIC
WIDINOVATIONS, LDA.
WINK STANZWERKZEUGE GMBH & 
CO KG
WINTER & COMPANY SPAIN, S.A.U
XANTE
XEIKON
XPRESS DISPLAYS
YANTAI HONGOING PACKING 
MATERIAL CO, LTD
YOSAN

PARTNERS AND COLLABORATORS
GLOBAL PARTNERS



GRAPhISPAG,  
hELD EVERy TWO yEARS

As evidenced at this year’s show, the evolution in the 
graphic market has also forced Graphispag to change 
the frequency with which it is held. In this respect the 
show’s organizing committee has decided to dis-
pense with the graphispag.digital brand and hold a 
single trade show every two years under the Graphis-
pag banner for the whole graphic communication and 
printing industry.  
 
The next edition of Graphispag will be heled at  
Fira de Barcelona in 2017.

 

SEE yOU AT 

graphispag 
2017
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