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The contracting
figures for exhibition
space confirm an
increase in
international interest
in participating in the
trade show

Together with
Hostelco it will be the
international platform
for distribution
professionals and the
Horeca channel

The Hosted Buyers
programme
encourages
invitations to Asian
buyers

ssantamaria@alimentaria.com / mclaramonte@alimentaria.com / lmarin@alimentaria.com /
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Hostelco is changing
the layout of the
exhibition area to
achieve greater
integration with
Restaurama

The trade fair has
already assigned
70% of its planned
exhibition area

The Spanish hotel
and catering
equipment industry
has undergone six
years of continuous
growth
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There will also be the prominent presence of the Spanish Hospitality Business
Confederation (CEHE in its Spanish initials), an entity that Alimentaria
Exhibitions has recently signed a partnership agreement with to jointly promote
the trade show.
Higher levels of internationalisation

Barcelona, December 2019
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The new space will host the participation of 400 exhibitors divided into five segments

Fine Foods, the
largest space within
Alimentaria Trends,
will bring together the
offer of delicatessen
foods

In 2018, the
consumption of
organic products
grew by 34%, these
products will have an
area in the show

Another tendency in
the food industry
represented in
Alimentaria Trends is
that of halal
production
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Quality raw ingredients and artisan processes characterise this delicatessen product trade show

The food and drink industry, a responsible and
committed sector
Spain produces a variety of food and drink which are safe, of quality and of great gastronomic richness,
that few countries have and which make it unique. It is the excellence of its products and the good
work of the companies that, year after year, allow us to speak about a sector in constant growth and
which is capable of bringing stability to the Spanish economy as a whole.
For all these reasons, the food and drink industry is the country's leading industrial sector, a position
that has been consolidated year after year thanks to the effort and involvement of the companies and
the half a million workers who make up this large family.
“We are a consolidated, stable and strategic sector for Spain and we have the fundamental role of
providing safe and quality products. Innovation, sustainability and talent are present in the daily life of
the companies and form a part of their best cover letter," says Mauricio García de Quevedo, Director
General of FIAB.
The food and drink industry and its economic and social significance in Spain
To speak about the food and drink industry in Spain is to speak about a sector that every day
contributes to economic and social development, representing 3% of the Spanish Gross Domestic
Product (GDP) and 16% of the total industry. Its production in 2018 was over 116 billion euros, being
essential in the contribution of value to the economy as a whole.
The sector improves its employability. With 506,000 workers in the first half of 2019, according to the
EPA, it continues to generate jobs and the figures reflect a labour market characterised by a clear trend
toward indefinite and full-time hiring. We must highlight the progress in youth employment, which
accounts for about a third of total employment in the sector at the end of the first half of the year. In
addition, one out of every three people employed in our industry is a woman, a figure higher than the
occupation in the manufacturing industry as a whole.
In total, the sector has more than 31,300 active companies, a structure that improves its size with a
significant increase of 8% and the best record obtained in the last ten years. This important advance
in the number of operators has also been reflected in the progress in the streamlining of the sector,
which in 2018 improved with respect to the previous year, as large companies with more than 500
workers increased by up to 14%.
The sector has a great deal of responsibility in terms of Spain's economic and social development and
it is necessary to make each and every one of the aspects in which the food and drink industry make a
positive contribution visible. We are talking about a sector composed largely of SMEs, many of them
family-owned and linked to a territory.
If we think that our activity is not subject to a particular geographical area, but is present throughout
the territory, we can imagine the capacity of industry in generating wealth, especially in the rural
environment where most of them are located. In fact, Spain has more than 340 quality registers
separate from DOP, IGP and ETG.

Spain in the world spotlight: Its food and drink as the best ambassador
International sales again exceeded 30 billion euros in exports (30.47 billion) in 2018. The activity of
the industry in the international market continues to be a pillar of development for the sector and the
national economy and allows us to continue talking about a positive trade balance of 8.025 billion
euros, thus accumulating eleven years of trade balance surplus.
As an example of Spain's competitiveness in the international market, our country has moved up a new
position in the export ranking and ranks as the 4th economy of the European Union after surpassing
Italy.
Two thirds of total exports go to the EU, which remains our first trading partner, led by France (4.783
billion) and followed by Italy (3.642 billion), Portugal (3.413 billion), the United Kingdom (2.037 billion)
and Germany (1.857 billion). Outside the EU, the United States stands out as the first non-EU
destination, reaching a value of 1.728 billion euros. It is followed by China with more than 1.067 billion,
the Netherlands (905 million), Japan (848 million), and Belgium (654 million). It is worth noting the
significant progress of the Philippines, which has increased 8 places in the ranking and is among the
top 20 destination countries.
Companies have made great strides in strengthening these records. However, the international
scenario for 2019 is forcing the sector to bet on market diversification due to situations such as the
imposition of tariffs by the Trump Administration. Furthermore, we must not forget that the first five
destinations for our products are concentrated in countries whose economies have slowed down, such
as Italy or Germany, without forgetting the effect that Brexit will have on our activity.
Culture, tradition and recognition
To talk about food is to talk about identity. Our products reflect the quality and variety of the Spanish
diet and gastronomy, values that have earned them international recognition. A proposition acting as
Spain's best ambassador and which is complemented by the recognition of our chefs all over the world.
Our gastronomy seduces the more than 80 million tourists that visit our country every year and for
that reason it is also an important claim on the shelves of many countries around the world.
Our objective is to become the world's pantry, and in this sense we value the involvement and
competitiveness of the food industry companies that have made this scenario possible. They have been
responsible for placing the sector in an avant-garde position when it comes to changing mentality and
internalising export and internationalisation strategies.
But it is also an intrinsic element of our culture, our celebrations and our way of being. Food is always
present in all relevant moments and celebrations of our lives. For all these reasons, we do not want to,
nor can we stop, claiming the potential of food and drink and remembering and asserting that pleasure
which is undoubtedly one of the greatest achievements of this sector.
Committed and responsible sector
But to talk about food is to also talk about commitment, mainly towards the consumer. The sector is
focused on their well-being and health, which is why companies have committed to innovate and
improve the composition of food and drink, and have taken responsibility for reducing the content of
salt, added sugars and saturated fat in more than 3,500 products, which in the average shopping basket

provide 44.5% of total daily energy. It is an example of public-private collaboration to promote a
healthier food supply that responds to consumer demands.
One of the objectives of the food and drink sector is to lead the transformation of a sustainable industry
and to incorporate the environmental factor as central to its business models, based on the
opportunities offered by the Sustainable Development Goals. It has been demonstrated that the
industry is capable of formulating efficient solutions, balancing efficiency, social expectations and the
environment. To make these advances accessible to the rest of the companies is to show that in the
future, competitiveness and sustainability go hand in hand.
A fundamental pillar in the development of these products is innovation. In recent years different
initiatives have been launched to achieve new formats, new products, more choice, sustainable
production systems and to continue to ensure the quality and safety of our products.
In short, the food and drink we produce in Spain are a benchmark in terms of a greater and better
quality of life. Spain is ranked the second country in the world with the highest life expectancy, and it
is precisely the quality of our offer, its variety and security that has led us, together with other factors,
to this very important position.
For all these reasons, our country cannot be understood without the industrial activity of food and
drink. From the sector, we continue to work along the lines defined in our Strategic Framework:
streamlining, internationalisation, efficiency, value creation and the promotion of the reputation and
communication of a transforming and secure industry.

ABOUT FIAB
The Spanish Federation for the Food and Drink Industries (FIAB), made up of 45 associations,
represents the Spanish food and drink industry, the primary industrial sector in the country, with a
single body and a single voice, with the aim of being the driving force of the economy, employment
and the image of Spain, competitive in any global market, attracting the finest talent and based on
safety, quality and scientific and technological development.
The food and drink industry is currently the leading industrial sector in the country, with production in
2018 exceeding 116 billion euros and more than 30 billion euros in exports. In addition, the FIAB
directly employs more than 500,000 people in Spain and 2.5 million euros indirectly.
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